GCSE Business Studies Learning Journey

Curriculum intent: The aim of the Business studies curriculum is to equip students with the appropriate knowledge and skills needed
to develop their employability and identify business problems and opportunities.

FUTURE PATHWAY: Meets entry requirements for Evalu?t.e - 12 Marks Justify - 9 Marks Wﬂham EdW&I'dS SChOOl
learners who want to progress to further education A decision needs to You will be given two ‘Inspirational learning with a strong sporting ethos’
courses in business areas (A-Level Business, BTEC Level 3 be made in this choices/options. You can access
Business/Enterprise) & then on to degree courses such as answer. most marks by just talking
B.A(Hons): Business Management/Finance/Marketing. Use business context about one choice but to access Analyse - 6 Marks
It can also support learners who want to progress directly and 5 linked strands top marks your answer must be CEDERIIEES, An‘
to employment in any areas such as Finance, HR, of development balanced, have application to exten‘ded exPIaln
Marketing, Production, Logistics etc. context and a conclusion. question. 5 linked

strands of development.

Paper 1: Influences of operations and HRM K d Paper 2: Influences of marketing and finance |
on business adiv“y Quesuons Quesuons

What's assessed What's assessed « Section A has multiple choice questions and « Section A has multiple choice questions and

« Business in the real world « Business in the real world short answer questions worth 20 marks. short answer questions worth 20 marks.

« Influences on bqsmess . Influenf‘,es on business « Section B has one case Study/data response + Section B has one case Study/data response

% Susnees operations R atng stimuli with questions worth approximately stimuli with questions worth approximately
[* Human resources [® Finance 34 marks. 34 marks

How it's assessed How it's assessed 5

v _ _ « Section C has one case study/data response » Section C has one case study/data response
* ;;":12’:5"3"" Yhow 45 minutee ; ‘;‘(’)":ea"m‘:‘am- ,hour 45 minutes stimuli with questions worth approximately stimuli with questions worth approximately
+ 50% of GCSE « 50% of GCSE 36 marks. | | S6marks.
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63 &

Outline - 2 Marks
One benefit/ impact/ method
with one linked strand of
development. Written in
context.

Explain - 3 Marks
ONE benefit/
impact/ method

Identify/Define - 2 Marks
Knowledge based questions.

6.4 Analysing the
Key terms and definitions

Financial
Performance of a

and then two
linked strands of
development.

Business
6.1 Sources of
Finance. Know the
sources of finance

5.6 Promotion SKILLS: These are
& Distribution to be developed
through the
duration of the
course (Define,
558 Explain, Analyse,
26 Evaluate & Justify)

6.3 Financial Terms &
Calculations:

Average Rate of 6.2 Cash Flow:
Return Inflow/Outflow

Cash F|9W 5.1 Identifying and
Forecasting Understanding
Customers

53&

5.5 Using the 5

Marketing Mix -
Product & Pricing

5.2 Segmentation

4.4 Training

On-The -Job

Off-The-Job 518&
5.2

5.4 Elements of
the Marketing Mix
Price, Place,
Product,
Promotion

4.3
Motivation

production 5.3 Purpose &

Methods of
Market Research

4.2 Recruitment & Selection

3.4 Good customer services. Know 2.6 Competitive
Methods of good service, Benefits of good environment. Understand
customer, Dangers of poor customer 3.2 The role of Impact on businesses of Know employment
service. procurement operating in law, H&S Laws

competitive markets

2.5 Legislation.

HUMAN RESOURCE

&consumer laws.

ONT 4

2.4 Globalisation.
Know how businesses
compete globally,
how exchange rates

affects businesses

NIT 3: BUSINESS OPERATIONS

4.1 Organisational

Stctlres 3.1 Production
3.3 The concept of processes.
quality. Know the methods of
production
1.4 Stakeholders. Knowing 1.7 Expanding a o
1.2 Business ownership 1.3 Setting business aims stakeholders, Impact on business. know the 2.2 Ethical & 23
Understanding the various & objectives business & influences methods of expansion, Environmental.
business ownership types (Sole Why and how new stakeholders have pros & cons. Economies Understand the ethical
traders, Partnerships, LTD, PLC. businesses come about on businesses & Dis economies of scale & environmental factors
affecting businesses
UNIT I: BUSINESS IN THE REAL WORLD
1.6 Business planning 2.1 Technology 2.3 The economic climate on
1.1 Understanding 1.5 Business location Understanding purpose of What is ICT, ways businesses. Know how
the purpose & ) Know t.he facto.rs a business plan, sections of businesses use e- fluctuating interest rates can
influencing location business plan, basic commerce & digital affect businesses

bnat.ure of decision financial terms & communication
usinesses calculations

Savings and .
Year 9 mn Business Options . g9 X Introduction to Real World
Options T assembly spending guidance Business Terms awareness Tasks

Evening g
i / \

YEAR 9 OPTIONS GUIDANCE ENTERPRISE

o % vearo T f /

H Options
Reports to% bookle XE) New Business

SLT options Parents

interviews Ideas = Unit Assessments




